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📘 Why Google Ads is a Game-Changer for Dentists 

Many dentists struggle with slow patient flow, inconsistent referrals, or 

expensive marketing that doesn’t work. 

 

Google Ads, when set up right, can help you consistently generate 20–30+ 

new patient appointments per month, even with a limited budget. 
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🔹 Week 1: Build the Foundation 

 

✅ Day 1–2: Define Your Strategy 

🔲 Identify 1–2 high-value services to promote (e.g., Invisalign, Implants, 

Emergencies) 

🔲 Set a monthly goal (e.g., 20 patient leads) 

🔲 Outline your ideal patient profile (location, age, dental needs) 

 

✅ Day 3–4: Set Up Tracking & Analytics 

🔲 Create/verify your Google Ads account 

🔲 Link Google Analytics, Google Tag Manager & GMB 

🔲 Set up conversion tracking for calls, forms, and bookings 
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🔹 Week 2: Targeting & Campaign Setup 

 

✅ Day 5–6: Keyword Research 

🔲 Find high-intent keywords (e.g., “emergency dentist near me”) 

🔲 Choose phrase & exact match types 

🔲 Build a negative keyword list (e.g., “free,” “job,” “course”) 

 

✅ Day 7–8: Campaign Structure 

🔲 Create separate campaigns for each service 

🔲 Set geo-targeting to your clinic’s local area 

🔲 Choose an ad schedule (during office hours only) 

🔲 Set daily budget and choose bid strategy (e.g., maximize conversions) 
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🔹 Week 3: Ad Copy & Landing Pages 

 

✅ Day 9–10: Write High-Converting Ads 

🔲 Write headlines that highlight benefits & urgency 

🔲 Use strong CTAs (e.g., “Call Now,” “Book Today”) 

🔲 Add ad extensions (call, location, sitelinks) 

 

✅ Day 11–12: Create Landing Pages 

🔲 Build dedicated service-specific landing pages 

🔲 Ensure mobile optimization and fast load speed 

🔲 Add reviews, trust badges, and one clear CTA (form or click-to-call) 

 

 

Mrun Digital  

http://mrundigital.com/


 

 

]\ 

🔹 Week 4: Launch, Optimize & Scale 

 

✅ Day 13–14: Launch & Test 

🔲 Double-check campaign settings & tracking 

🔲 Test landing pages and CTA functionality 

🔲 Launch the campaign 🚀 

 

✅ Day 15–16: Early Performance Check 

🔲 Monitor impressions, CTR, and early conversions 

🔲 Review search terms and pause irrelevant queries 

🔲 Add new negative keywords if needed 
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🔹 Week 5: Optimization for Results 

 

✅ Day 17–18: Scale What's Working 

🔲 Shift budget toward high-converting campaigns 

🔲 Test new ad copy or alternate headlines 

🔲 Adjust bids for top keywords 

 

✅ Day 19–20: Track ROI & Bookings 

🔲 Count actual patient appointments from leads 

🔲 Calculate cost-per-lead (CPL) and return on ad spend (ROAS) 

🔲 Plan next month’s ad budget and campaign improvements 
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🎯 Conclusion: Start Turning Clicks into Patients 

Google Ads has the power to bring 20+ new patient appointments to your 

dental clinic every month — but only if your campaigns are built with strategy, 

clarity, and consistency. 

By following this week-by-week checklist, you're not just running ads — you're 

building a lead generation system that works around the clock to grow your 

practice. From proper targeting and compelling copy to high-converting 

landing pages and ongoing optimization, each step plays a role in delivering 

real results. 

✅ Track what matters. 

✅ Refine constantly. 

✅ Focus on the patient’s intent. 
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